
Reach AAA Attendees and Members!
The Anatomy Voice is the AAA Annual Meeting’s exclusive daily newspa-
per. By advertising in The Anatomy Voice, you will deliver your message 
to attendees and drive traffic to your booth. It’s a great way to tell readers 
about your location on the exhibit floor, extend invitations to your educa-
tional session and make special product announcements. (Exhibiting at EB 
2017 is not a requirement to advertise in The Anatomy Voice.)

Academic institutions will find the The Anatomy Voice to be a great vehicle 
to promote education programs, fellowships and employment opportuni-
ties, as you’ll reach a wide audience through the print and digital versions. 

Attendees turn to The Anatomy Voice for conference updates, association 
news, attendee interviews and session recaps. Copies flew off the shelves at 
EB 2016 in San Diego! (Estimated print circulation: 1,000/issue.)

In addition to onsite distribution, digital versions will be sent to 2,500+ 
daily via an email newsletter to AAA members and AAA attendees, and also 
posted to AAA’s social media channels and the website.  

If you have any questions about this great opportunity, please contact Jenn 
Waters at 240/401-6779 or jwaters@showdailies.com.

We look forward to seeing you in Chicago!

What is The Anatomy Voice?
The official daily newspaper of the 
American Association of Anat-
omists’ Annual Meeting. Three 
issues will be published during 
EB 2017, Sunday through Tuesday. 
Each issue will feature previews 
and recaps of education sessions, 
association news, photos and at-
tendee interviews

How is it distributed?
Attendees will receive printed 
copies of The Anatomy Voice each 
morning as they enter the AAA 
meeting areas of McCormick Place. 
Links to digital versions will be 
shared via a daily email newsletter 
and AAA’s social media channels. 

Who can advertise?
Companies exhibiting at EB 2016, 
AAA supporters, industry suppli-
ers and academic institutions are 
invited to advertise in The Anato-
my Voice. (Exhibiting at EB 2016 is 
not a requirement to advertise.)

Can I promote a new product?
Yes, by placing a listing in our 
New Product Showcase. 

Can we advertise faculty openings?
Yes. Please see page 2 for 
advertising rates and sizes. 

Are there editorial opportunities 
for advertisers?
Each advertisement placed in 
The Anatomy Voice includes the 
complimentary publication of one 
300-word article. 

Can I run different ads in 
different issues?
Yes.
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First-Time 
Attendee Breakfast 

(Advance registration required)
7:30am – 8:30am 

Room 7A

Stem Cells 
Mini-Meeting Symposium

8:30am – 5:30pm 
Room 9

Anatomy Education 
Roundtable - Anatomical 

Content: What to 
Teach in a Modern 

Medical Curriculum
10:30am – 12:00pm 

Room 8

Developmental Biology 
Award Hybrid Symposium

10:30am – 12:00pm 
Room 10

Career Networking 
Lunch Topic - Alternate 

Careers in Anatomy: 
Leveraging Your Skills in 

Unexpected Ways 
(Advance registration required)

12:00pm – 1:00pm
Room 7A

Probing Deeper: 
Qualitative Research in 

Anatomy Education
2:00pm – 3:30pm

Room 8

Cranial Sensory Organs: 
From Placodes to Disease

2:00pm – 3:30pm
Room 7B

Modern Imaging 
Approaches to Studying 

Animal Form and Function
4:00 pm – 5:30 pm

Room 10

Applied 3D Printing in 
Anatomical and Medical 
Education and Research

4:00pm – 5:30pm
Room 8

Undergraduate Poster 
Reception

5:30pm – 6:30pm
West Terrace Lobby, SDCC

Marian Diamond 
Documentary 

Screening & Reception
6:30pm – 7:30pm 

Room 10

Michael Jenkins, Ph.D., 
Honored with the H.W. 
Mossman Developmental 
Biology Award

Michael Jenkins, Ph.D., of 
Case Western Reserve Univer-
sity will be honored for his ear-
ly contributions to the field of 
developmental biology. He will 
be presented with a plaque and 
honorarium.

Dr. Jenkins will present his 
lecture, “Optical Tools to Assess 
Heart Development” at 10:30 
am today as part of the Devel-
opmental Biology Award Hy-
brid Symposium in Room 10.

Dr. Jenkins received his B.S 
and Ph.D. from Case Western 
Reserve University, both in bio-
medical engineering.

Dr. Jenkins’ lab is focused 
on both developing and apply-
ing biomedical optics tools and 
techniques in cardiovascular 
applications using the primary 
tools of optical coherence to-
mography (OCT), optical map-
ping (OM), and optical control 
(OC). His talk will highlight 
the use of optical tools to un-
derstand the influence of hemo-
dynamics in development as an 
important step towards deter-
mining congenital heart defect 
mechanisms and ultimately de-
veloping earlier treatments.

His group was the first to 
demonstrate the ability of infra-
red light to pace cardiac tissue 
without the use of exogenous 
agents, as well as having devel-
oped several techniques to allow 

4-D OCT imaging and min-
imize motion artifacts includ-
ing implementation of ultra-
high-speed lasers, prospective 
cardiac gating off of blood ve-
locity signals, and retrospective 
gating done entirely in software.

Dr. Jenkins started out his 
educational career as a musician 
(keyboard and piano) working 
to obtain a musical composition 
degree as an undergraduate. Ul-
timately, he saw himself want-
ing to focus more on science 
and he decided to switch to bio-
medical engineering and even-
tually went on to get his Ph.D. 
in biomedical engineering. “I 
found parallels to creating new 
music and the discovery of new 
technologies in science,” noted 
Dr. Jenkins and he believes that 
his foundational education in 
music composition has helped 
him become a better scientist.

Introducing Young 
Investigator Award 
Symposium Speakers

Michael Jenkins, Ph.D

Join us for a special 25-minute sneak peek of a documentary 
screening of My Love Affair with the Brain: The Life and Science 
of Marian Diamond. The screen begins at 6:30 p.m. in room 10. 

Dr. Diamond is one of the founders of modern neuroscience 
and has revolutionized the way we think about how the brain 
ages. Light refreshments will be served and a Q&A session with 
the documentary producers will follow the screening.

Attend Tonight’s Screening of 
My Love Affair with the Brain

Experts spoke on the pop-
ular and growing prac-
tice of storytelling – the 

art and effectiveness of “telling 
your story” – during Saturday’s 
standing-room only session, 
“Once Upon a Time: Cultivat-
ing the Skill of Storytelling.”

In her presentation “The El-
ements of Storytelling,” Ann 
Poznanski, California North-
state University College of 
Medicine, said stories are re-
membered 20 times more than 
facts alone. Poznanski told the 
fictional story of a third-year 
medical student, who while 
talking to a 17-year-old student 
in a psychiatric ward, sees signs 
that lead the medical student to 
certain conclusions. By hear-
ing the patient’s story, though, 
rather than symptoms only, 
the medical student makes the 
leap to a better diagnosis with a 
complete story.

“When the patient opens a 
notebook and says he likes to 
write, but can’t write when he’s 
feeling sick, the medical stu-
dent has a better understanding 
of the patient’s personal story,” 
Poznanski said.

The elements of a good story 
are setting the scene, establish- Continued on page 4

Storytelling Session
Draws Packed House

ing the main character, increas-
ing tension as the story unfolds, 
and providing character devel-
opment, she said.

In her look at TED talks, Joy 
Reidenberg, Icahn School of 
Medicine at Mount Sinai, pre-
sented on “A Very Short Story: 
The 6 Minute TED Talk,” ad-
vising that anyone can succeed 
with a TED talk if they bring 
the proper tools to their story. 
The TED talks - standing for 
technology, entertainment and 
design - are actually open to all 
kinds of subjects, she said.

Reidenberg spoke about 
founder Richard Saul Wurman, 
the architect and graphic de-
signer whose initial TED talk 
centered on how cities work 
and function. The talks started 
in 1984, but didn’t have much 
impact and ended. When the 
tech revolution moved forward 
- the rise of the World Wide 
Web, e-mail - the TED talks 
were revived in 1990 and have 
since thrived.

“Once TED talks were put 
online, they exploded,” she said. 
“They became major events, 
open to any field of study, meant 

Attendees discuss workplace bias during Saturday’s 
Career Networking Lunch. See page 5 for more photos. 

Saturday’s Welcome Reception, sponsored by Wiley, gives 
attendees a chance to enjoy the San Diego sunshine. 

Tissue Mechanics & 
Morphogenesis 

Mini-Meeting Symposium
8:30am – 5:30pm

Room 9

Anatomy Education 
Platform 1 - Adapting 

the Anatomical Sciences 
to Changing Curricula: 

Ideas, Tools and Validation
10:30am – 12:00pm

Room 8

Cell Biology Award 
Hybrid Symposium

10:30am – 12:00pm 
Room 7B

Career Networking Lunch 
– Negotiating a Move: 

What to Expect and How 
to Get What You Deserve

(Advance registration required)
12:00pm – 1:00pm 

Room 7A

Clinical Approach 
in Morphological 

Research 
Hybrid Symposium
Co-sponsored by the 

Brazilian Society of Anatomy
2:00pm – 3:30pm 

Room 10

Educational Research 
Student Platform 
Awards Session 

2:00pm – 3:30pm 
Room 8

Morphological Sciences 
Award Hybrid Symposium

4:00pm – 5:30pm 
Room 10

Macrophages: What are 
We “Seeing” and What 

are We Missing?
4:00pm – 5:30pm 

Room 7B

Members Meeting 
(formally called the 

Business Meeting)
All AAA Members are 

encouraged to attend
5:30pm – 6:00pm 

Room 8

Graduate Student/
Postdoc Poster Reception 

6:00pm - 7:00pm 
West Terrace Lobby

Don’t 
Miss...

Anatomy Lounge
Visit room 11A for 

networking, coffee, 
free wi-fi and afternoon 

snacks! Open daily, 
7:30 a.m. – 5:30 p.m. 

Snacks will be 
provided during the 

3:30 p.m. session break.

Continued on page 4
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Learn more about Committee Service
Stop by the Anatomy Lounge (Room 11A) to meet with 

your committee representatives during the following hours.

Today 1:30 pm – 2:30 pm
• Advisory Committee for Young Anatomists (ACYA)
• Program Committee

Robert Ogilvie, Ph.D., 
Recipient of the Henry Gray 
Distinguished Educator Award

Robert Ogilvie, Ph.D., 
Professor Emeritus, Medical 
University of South Carolina 
(MUSC), and Visiting Profes-
sor at the University of South 
Carolina, will receive the Henry 
Gray Distinguished Educator 
Medal supported by Elsevier 
for his distinguished work in 
human anatomy education. He 
will be presented with a plaque 
and honorarium at the Closing 
Awards Ceremony. “I thought 
it was an incredible honor and 
was humbled by the recognition 
from my colleagues and stu-
dents,” shared Dr. Ogilvie upon 
learning of his award.

Dr. Ogilvie earned a B.S.  in 
science from Asbury College, 
M.S. in Human Anatomy from 
the University of Kentucky and 
Ph.D. in Basic Science: Hu-
man Anatomy at the Medical 
University of South Carolina 
(MUSC). He has directed his-
tology courses for medical and 
dental students at three medical 
schools during his career span-
ning over 40 years.  His research 
has included microcirculation 
of teeth, lung; hyperbaric ox-
ygen treatment, therapeutic 
effects of exercise, and growth 
factors on improving circula-
tion to legs and muscle func-
tion in older persons.  He has 
embraced both traditional and 
progressive techniques in teach-
ing.  He developed WebMic, a 
unique web-enabled virtual mi-
croscope, in collaboration with 
Swiss colleagues while on sab-
batical as visiting professor at 
the Institute of Anatomy, Uni-

Introducing your Plenary 
Award Lecturers

versity of Zurich, Switzerland, 
1999-2000.  

Dr. Ogilvie’s current interest 
is in development of web de-
livered courses in histology and 

histopathology featuring nar-
rated lectures, virtual microsco-
py and video tours illustrating 
and explaining microscopic ar-
chitecture of the human body.  

Dr. Ogilvie is just complet-
ing his 15th semester teaching 
a fully online histology course 
offered by the Department of 
Biological Sciences at the Uni-
versity of South Carolina where 
he holds the rank of visiting 
professor.

Related to these interests 
in digital histology, he will be 
giving his award lecture, “On 
the Way to Virtual” during the 
Henry Gray Distinguished Ed-
ucator Award Symposia, Tues-
day, April 5th, from 4:00 pm- 
4:30 pm in Room 10.

Looking back over his illustri-
ous career, Dr. Ogilvie describes 
when he first became interested 
in the study of the sciences and 
anatomy in particular. “Initially, 
I became interested in biology 

Robert Ogilvie, Ph.D.

Rich Clough, SIU School of Medicine Carbondale, right, 
discusses his poster findings with an attendee on Sunday.

In the session “Probing Deep-
er: Qualitative Research in 
Anatomy Education,” Jason 

Wasserman, Oakland Universi-
ty William Beaumont School of 
Medicine, presented on “Qual-
itative Methods: An Overview 
of Anatomy Education Re-
search,” providing core common 
language and insights into qual-
itative research, and how it can 
be applied to anatomy studies. 

He sought to define qualita-
tive methodology, distinguish-
ing it from quantitative meth-
ods in both form and function. 
Wasserman did this through 
general frameworks. Qualitative 
methods have fewer limits than 
quantitive, he said.

“Science in essence is the 
systematic observation of phe-
nomena, and often qualitative 
data has been seen as unscien-
tific, but it doesn’t have to be,” 
Wasserman said. “Qualitative 
elements include culture, ideol-
ogy, and meaning. It uses narra-
tive data.”

An example provided was 
the content analysis of two 
top medical journals, seeing 
how many articles used differ-
ent methods over a couple of 
decades. With the qualitative 

The Power of Qualitative 
Research: Creative, Useful

Continued on page 7

method, he said, you risk forc-
ing a result, but it provides more 
discrete results.

“In the grounding method, 
everything begins with the data, 
not a prior hypothesis,” he said. 
“It engages in a process of syn-
thesis through constant com-
parison.”

Wasserman said there is a 
myth that qualitative research is 
a refuge for people who can’t do 
math, earning a laugh from the 
audience.

“It’s wrong, because if done 
right, qualitative methods are 
incredibly challenging, trying to 
make sense of complex amounts 
of data,” he said.

John Fortunato, a second year 
medical student at Oakland 
University William Beaumont 
School of Medicine, presented 
on “Students Understanding 
of Their Ethical Obligations to 
their Cadavers after their First 
Anatomy Lab: A Qualitative 
Study.”

The aim was to assess the 
emotional and ethical respons-
es of first-year medical students 
after their first experience in the 
cadaver lab.

Inside This issue...
▪ Developmental Biology...2   ▪ AAA in Action...5   ▪ Neocortical Development...6     

Sunday’s Anatomy Education Roundtable draws a large 
crowd where attendees shared ideas about what to 
teach in the modern medical curriculum. 
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Issue Dates

Sunday –  April 23, 2017
Monday – April 24, 2017
Tuesday – April 25, 2017

Deadlines
April 7, 2017

Insertion Order deadline
April 14, 2017

Materials deadline

Contact
CustomNEWS
Jenn Waters

(240) 401-6779
jwaters@showdailies.com

dpi or better) and all fonts (screen 
and printer). Color reproduction 
is assured to generally-accepted 
industry standards for cold-web 
newspaper printing.

• Proof – A printed proof of the 
file itself is recommended but not 
required - please request mailing 
address. If e-mailing the file, please 
send the proof by standard mail. 
Otherwise include it with the final 
package. Without a proof, we are 
not responsible for the outcome 
of the ad (color, fonts, text, etc.). 
Advertisers will be billed at cost 
for time required to prepare files 
to above standards, author’s 
alterations, etc. 

• Suggestions – For best 
reproduction: Maximum combined 
density of 240% with one solid. 

• Sizes – Trim size is 11” wide x 
15” high and printed on 50# offset 
(uncoated)  stock. No bleeds, 
except for spreads across the 
gutter. Ads should be designed to 
the sizes indicated. Differently-sized 
ads will be reduced/enlarged to fit 
the ad size as closely as possible. 
If provided ads include crop marks, 
publisher will crop the image 
accordingly and reduce/enlarge to 
fit the ad size as needed. 

• Files – High-resolution Adobe 
PDF files are strongly preferred.
All fonts must be embedded. Files 
can be e-mailed, sent on a PC-
readable CD, or posted to Dropbox 
or Yousendit (contact us for transfer 
procedure). All colors should be built 
out of CMYK process. Files must 
include high-resolution graphics (300 

Specifications

Size w x d 1x 2x 3x 
Back Cover 9.75” x 14” n/a n/a $4,950 
Page One Strip Ad 9.75” x 2” n/a n/a 4,750 
Inside Front Cover 9.75” x 14” n/a n/a 4,500
Inside Back Cover 9.75” x 14” n/a n/a 4,350 
Full Page 9.75” x 14” $1,550 $2,950 4,250 
Half Island  7” x 10” 1,350 2,550 3,750 
Half Page  10” x 7” 1,250 2,350 3,450 
1/4 Page 4 3/4” x 7” 750 1,350 1,950
Classified/Recruitment Ads          $200/issue (100-word limit) 

Advertising Rates and Specifications

• Rates include four-color charges.
• All rates are gross rates. Appropriate agency commissions apply. 
• 15% off published rates available to AAA member institutions 
   advertising faculty openings/educational programs (1/4 page ad or larger). 

Two secondary colors should not 
exceed 75% each. Any single 
color not intended to print solid 
should not exceed 80%. Add 10% 
undercolor removal for cyan. Type 
should be surprinted in areas 
having tint values of 30%. Four-
color type reserves should not be 
smaller than 10 points,14 points if 
using a narrow font. Reverse out 
of at least 70% tone value in black, 
magenta, or cyan. 

• Agency Commission – 
CustomNEWS will pay a standard 
15% commission to recognized 
agencies. 

• Materials –  Please send all 
advertising materials to jwaters@
showdailies.com. YouSendIt 
or Drop Box are the preferred 
methods for submitting files.
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Every issue of The Anatomy Voice will feature a New Product Showcase section, of-
fering exhibitors and other industry suppliers the opportunity to highlight new products 
targeted at anatomy professionals (EB attendees and AAA members).

• Pricing per listing: $600 (Listings appear in all issues.)
• Listing Includes:
 Company name
 Booth number
 Product photo
 Description (100 words max.)
 Link to company website in digital version

• Listings will be organized alphabetically, by company name.
• Payment: credit card or invoiced upon receipt of paperwork.

Company Information
Company Name: _____________________________________________________________
Contact: ____________________________________  Title: _________________
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________

Payment: via credit card (if not completed, invoice will be sent)
Total cost:  ______________
Bill me or Charge to CC (circle): Visa, Mastercard, American Express or Discover
Account #: ____________________________ Expiration Date: ___________ 
Billing address zip code: ________________

____________________________________________

Signature/date  

New Product Showcase

Please email or fax this form with 
payment information to: Jenn Waters, 

CustomNEWS: 
(t) 240-401-6779; (f) 240-257-7171. 

Please e-mail listing content to 
Jwaters@showdailies.com. 

New Product Showcase Deadlines:
Listing Forms: April 7, 2017

Listing Content: Product photo (hi-res); description; 
company name, booth # and website due to 

jwaters@showdailies.com by April 14, 2017. 
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Product News
Exhibitor News features items provided by the companies who are 

advertising in The Anatomy Voice. CustomNEWS and the 
American Association of Anatomists are not responsible for this content.

New Product Showcase
PAID LISTINGS

FUJIFILM VisualSonics
Booth 1020
www.visualsonics.com

Studying cardiology, oncology, 
neurobiology or developmental 
biology? Obtain in vivo anatomi-
cal, functional, physiological and 
molecular data simultaneously, 
in real-time and with a resolution 
down to 30 µm!

Ultra High Frequency ultra-
sound combined with Photo-
acoustics provides a high res-
olution frame of reference for 
identifying anatomy while en-
abling functional measurements 
such as oxygen saturation, total 
hemoglobin and the microdistribution of biomarkers.

NEW! Discover the benefits of 4D Cardiovascular imaging. Ob-
tain incredible images and data that consider the motion and shape 
of the unique hearts in your study animals. 

Visit www.visualsonics.com for more information.

Atlas of Anatomy, Third Edition
Booth #1830
http://www.thieme.com 

Edited by: Anne M. Gilroy 
and Brian R. MacPherson
Based on the work of: Michael 
Schuenke, Erik Schulte and 
Udo Schumacher
Illustrations by: Markus Voll 
and Karl Wesker

Atlas of Anatomy, Third Edition is 
the highest quality anatomy atlas 
available today. With over 1,900 
exquisitely detailed and accurate 
illustrations, the Atlas helps you 
master the details of human anat-
omy. Featuring an innovative and 
user-friendly format, each two-
page spread is a self-contained 
guide to related structures. This 
edition now includes a sectional and radiographic anatomy chapter 
for each body region, a new section focused on the brain and ner-
vous system and enhancements to the pelvis and perineum section. 
With online access to Thieme’s student study portal, WinkingSkull.
com PLUS, every stunning image is available for review and timed 
self-testing.   

Thieme MyCourse 
Booth #1830 
http://mycourse.thieme.com 

Thieme MyCourse has all the 
material you need for your 
anatomy course or lab and a 
simple way to prepare, edit 
and publish it for your stu-
dents. Courses begin with 
Thieme’s trusted content 
including dissection videos, 
interactive quizzes, Power-
Point slide decks and exqui-
site anatomy illustrations. 
You can then use the online 
editing tool to rearrange 
your content and add addi-
tional Thieme content or your own materials to match your course 
and learning objectives. Once finished, with one click you can pub-
lish your course and deliver it to your students for immediate use.

CRC Press is pleased to announce 
the forthcoming publication of Logan’s 
Illustrated Human Anatomy, by Bari M. 
Logan, one of the world’s leading pro-
sectors. This concise illustrated volume 
presents a pictorial guide to human anat-
omy through the meticulous dissections 
of Bari Logan, assembled during his 
distinguished career and representing an 
unrivalled collection of superb photo-
graphic images.

The book’s comprehensive collection 
of color images covers all the body re-
gions with standard views, while more 
unusual orientations offer greater detail 
and an alternative perspective. Illustra-
tions are fully labelled, and accompanied 

CRC Publishes New Illustrated 
Human Anatomy Book by One of 
the World’s Leading Prosectors

by brief clinical notes to provide addi-
tional guidance for students. 

The book includes material cover-
ing anatomical preparation and cadaver 
preservation, orientation and planes of 
section, the bones, muscles, and cranial 
nerves. Complete with an extensive glos-
sary that provides supplemental detail, 
this book is a convenient photographic 
companion to all core textbooks of anat-
omy, and ideal during exam preparation.

More information about the book 
is available on the book’s page at 
www.crcpress.com. Complimentary 
e-inspection copies are also avail-
able to qualifying instructors for 
review prior to course adoption. 

Promote Employment Opportuntities
to AAA Attendees

It’s not too late to place a job listing in tomorrow’s issue of The Anatomy Voice. 
The cost for a 100-word listing is $200/listing. For more information, contact 
Jenn Waters, jwaters@showdailies.com, or 240/401-6779. The deadline is 1 p.m. 
today for tomorrow’s issue. 
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Advertising space is available in a daily highlights email that will be sent out 
during EB 2017. Each issue will contain a link to the digital version of the day’s 
AAA newspaper and important meeting information. Four ads will be accepted 
in each issue, one premium placement at the top of the email and three within 
the body. Each ad will be linked to the advertiser’s website.

Each day’s email is expected to have a distrbution list of 2,500 and will 
include AAA members, EB attendees listing anatomy as their area of focus, 
perspective members and industry representatives.  

Email Dates:
Sunday, April 23 • Monday, April 24 •Tuesday, April 26

Daily Ad Rates:
Top Banner ad (600 px w x 150 px h): $700; $650 per ad, multi-issue rate
Banner ad (530 px w x 120 px h): $600; $550, per ad, multi-issue rate

Insertion Order deadline: April 7, 2017
Materials deadline: April 14, 2017

Company Information
Company Name: _____________________________________________________________
Contact: ____________________________________  Title: _________________
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________

Payment: via credit card (if not completed, invoice will be sent)
Total cost:  ______________
Bill me or Charge to CC (circle): Visa, Mastercard, American Express or Discover
Account #: ____________________________ Expiration Date: ___________ 
Billing address zip code: ________________

____________________________________________

Signature/date  

AAA Annual Meeting Email Newsletter 

Please email or fax this form to: 
Jenn Waters, CustomNEWS: 

(t) 240-401-6779; (f) 240-257-7171. 
Please e-mail advertisement to Jwaters@showdailies.com. 

AAA Annual Meeting 
Email Newsletter

Insertion Order deadline: April 7, 2017
Materials deadline: April 14, 2017

Days Requested: ___________________

The Anatomy Voice
April 22 – 25, 2017 

Chicago, IL

The Official Daily 
Newspaper of the 

at Experimental 
Biology (EB) 2017

https://www.magnetmail.net/actions/email_web_version.cfm?recipient_id=2000300445&message_id=12526906&user_id=CUSTOMNEWS&group_id=0&jobid=33082287
https://www.magnetmail.net/actions/email_web_version.cfm?recipient_id=2000300445&message_id=12526906&user_id=CUSTOMNEWS&group_id=0&jobid=33082287


Company Information
Company Name: _____________________________________________________________
Contact: ____________________________________  Title: _________________
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________ 

Ad Agency Information (if applicable)
Agency: ____________________________________ Contact: ________________________________ 
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________ 
 

Space Reservation
Number of Issues: ____________    Ad Size: ____________
Gross amount: ____________    Color:  N/A (4C included in pricing)
Agency Commission (if applicable):  ____________ Discounts (if applicable): _________
Net Amount: ____________
Payment:   Bill Me   Credit Card 

Charge Information

Card (circle): Visa, Mastercard, American Express or Discover    Billing Zip Code: ___________

Account #: ____________________________  Expiration Date: ___________

___________________________________________
Signature

___________________________________________
Date

Cancellation Policy: 
Advertisers cancelling after 
March 15, 2017 will be billed 
for 50% of the total net cost. 
Advertisers cancelling after 
April 6, 2017 will be billed 
for 100% of the total net cost.

Please complete and 
return to Jenn Waters, 

CustomNEWS:
Fax: 240/257-7171

jwaters@showdailies.com

Questions? 240/401-6779

The Anatomy Voice
Advertising Insertion Order

 (Credit card payment required for all purchases under 
$500 and companies outside of the United States and 

Canada advertising in The Anatomy Voice.)
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