
What’s on the Horizon? is the official conference newspaper of NCVH. Placing an 
advertisement delivers your message to healthcare professionals working together 
to provide the best care available to their patients. The NCVH audience includes 
cardiologists, surgeons, podiatrists, family physicians, nurses and allied health 
professionals.

What’s on the Horizon? is produced three times onsite during NCVH: 
Wednesday, Thursday and Friday. Each issue is actively distributed to attendees 
as they enter the education sessions and exhibits. Increase booth traffic and 
promote your product line by advertising in What’s on the Horizon? Each issue 
includes live editorial coverage of educational sessions and photos from the 
exhibit hall. 
   • Complimentary publication of 300-word press release with each placement
  • Posting of issues to NCVH.org, NCVH social media channels and distributed via email 
    to more than 20,000 healthcare professionals each morning during the conference

Page One Postcard
Reach attendees in New Orleans with a high-impact opportunity: page one postcard. Cost includes printing (5” x 7”, 
coated card stock, two-sided) and placement on page 1 of the What’s on the Horizon? issue of your choosing.
 • Cost: $3,200 per issue. 

Bellyband
Wrapped around the publication. Ask for specs and availability. 
 • Cost: $3,900 per issue. 

NCVH Show Daily Onsite Distribution
Show daily distributors wear t-shirts with your company’s logo on the back. Cost includes printing of t-shirts for four 
temps to wear each morning, Wednesday, Thursday and Friday, of the conference. 
 • Cost: $5,000. 

NCVH Email Advertisement: Digital Advertising
A daily email newsletter with show daily links, conference news, photos and the day’s schedule will be sent to more 
than 20,000 healthcare professionals nightly during the conference. Opportunities available in pre-, onsite and post-
conference marketing emails. (See page 4 for details.)
 • Banner ad (530 px w x 120 px h): $800 per placement (max. 4 per issue)
 

Highlight New Products
Every issue of What’s on the Horizon? will feature a New Product Showcase section. See page 3 for details.
 • Cost: $750 per placement (appears in all three issues)
 

Other Marketing and Advertising Opportunities

Stand Out in New Orleans!
Thursday

Highlights

8:40 – 9:00 a.m.Thomas Zeller, MD 
Universitäts-Herzzentrum Freiburg - Bad KrozingenBad Krozingen, Germany

9:00 – 9:20 a.m.Carlos Mena, MD
Yale-New Haven HospitalNew Haven, CT

11:10 – 11:30 a.m.Marco Manzi, MD
Mariano Palena, MD
Policlinico Abano TermeAbano Terme, Italy

11:30 – 11:50 a.m.Jihad Mustapha, MD Metro Health HospitalWyoming, MI

Today’s Live Case Schedule
1:40 – 2:00 p.m.D. Christopher Metzger, MDWellmont CVA Heart InstituteKingsport, TN

2:00 – 2:20 p.m.Carlos Mena, MD
Yale-New Haven HospitalNew Haven, CT

4:00 – 4:20 p.m.Jihad Mustapha, MD Metro Health HospitalWyoming, MI

4:20 – 4:40 p.m.D. Christopher Metzger, MDWellmont CVA Heart InstituteKingsport, TN

7:00 AM - 7:50 AM Breakfast Symposium Crescent City Ballroom 

8:00 AM - 6:00 PM 
General Session Crescent City Ballroom 

9:00 AM - 4:00 PM Exhibit Hall Open Roosevelt Ballroom 

9:30 AM - 11:30 AM A New Perspective on 
the Cath Lab Chambers I and III

10:00 AM - 3:10 PM Podiatry and Wound 
Care Session 

Blue Room 

10:20 AM - 3:00 PM Multidisciplinary Nursing for Limb Preservation Waldorf Astoria Ballroom 

12:10 PM - 12:55 PM Lunch Symposium 

 1:30 PM - 5:30 PM 
Cardiovascular Update for the Primary 
Care Provider Chambers I and III 

Continued on page 4
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Over three days, the NCVH Annual Con-ference shines the spot-light on improving patient care for the treatment of peripheral artery disease (PAD), critical limb ischemia (CLI) and ve-nous disease. As he welcomed attendees to the 18th NCVH Annual Conference, NCVH Chairman Craig Walker, MD, stressed the need for periph-eral venous disease (PVD) and PAD as markers for high risk for cardiovascular death and disability.
“Sick legs are rarely at-tached to healthy bodies,” said Dr. Walker, adding that blood flow to the legs must be assessed. “Our big focus is im-proving care of patients with peripheral disease.”

Dating back to its inaugu-ral offering, NCVH has been a multidisciplinary confer-ence—when different special-ties work together, it is the pa-tient who benefits. 
“From day one we wanted to be multidisciplinary and be an education program that will promote the understand-ing, diagnosis and treatment of PAD and venous disease,” Dr. Walker. “These diseases re-ceive such little attention and we have to do a better job.”While NCVH has steered the focus towards interven-

tional procedures, Dr. Walker said the need for classical surgi-cal therapies is still recognized. Another underlying theme of NCVH is that revascular-ization saves limbs and lives. Amputation shouldn’t be seen as an easy fix, with post-proce-dure rates sounding more like a death sentence than a cure. Limb salvage teams can save limbs, and maintain a patient’s quality of life. 
“I do think concentrated programs can make a differ-ence,” he said. “This can also make a difference in cardio-vascular mortality. You’re identifying sick patients you may have missed.”

Time is definitely a factor when treating peripheral dis-ease. 
“We’re getting the patients far too late,” said Dr. Walker. “The later we get to a patient, the worse the outcome. We need to diagnose earlier.”Dr. Walker thanked attend-ees and sponsors for their con-tinued support, noting that feedback is welcome, as the conference’s goal is improve patient care throughout the world. 

“We really appreciate the letters we’ve received about how this conference has result-ed in better patient care at your institutions,” he said. 

Early Diagnosis Saves Limbs

Returning for a second year was yesterday’s session, “Similarities in the Treatment of Critical Limb Ischemia (CLI) and Chronic Total Occlusions (CTOs): Les-sons We Can Learn from Each Other.” It was again highlight-ed by a keynote presentation from William Lombardi, MD. “This is a phenomenal ses-sion – one of our most excit-ing last year, and the first of its kind in existence last year,” said NCVH Chairman Craig Walker, MD. “Coronary CTOs and infra-popliteal CTOs share similar characteristics. By speaking about the chal-lenges we each face in our 

space, we can learn a lot from each other.”
Dr. Walker pointed to the algorithms created in the CTO space, adding that algorithms on how to interventionally approach lesions are critical.“No group has developed algorithms that compare to the coronary CTO club,” said Dr. Walker. “This is something we need very much in the pe-ripheral space.”

Taking aim at changing the therapeutic paradigm, Dr. Lombardi said it’s critical that CLI outcomes change. “What you heard in last 

Lombardi Challenges Attendees: Do Better

Enter to Win!
Don’t miss our daily gift card drawings. To enter today’s drawings, visit five exhibit booths and collect five dif-

ferent business cards from exhibitors in the 200 aisle. Write your name and badge num-ber on the back of the card holders and place in the drawing box. 
Drawings will be 

held at 6:00 p.m., at the conclusion of the general session. Must be present to win. 

NCVH Chairman Craig Walker, MD, welcomes attendees to 
NCVH 2017 on Wednesday morning .

Attendees 
enjoy 
Wednesday’s 
exhibit hall 
reception. 



Specifications

4C Advertising Rates and Sizes
• All rates 
are gross. 
Appropriate 
15% agency 
commissions 
apply. 

Size w x d 1x 2x 3x
Back Cover 9.75” x 14” NA NA $6,900
Inside Front Cover 9.75” x 14”  NA NA  $6,300
Inside Back Cover 9.75” x 14”  NA NA  $6,000
Front Page Strip Ad 9.75” x 2” NA NA $6,500
Two-page Spread 21” x 14”  $4,800 $9,000 $11,300
Full Page 9.75” x 14” $2,400 $4,500 $5,700
Half  Page Island  7” x 10” $2,100 $3,900 $5,100
Half Page  10” x 7” $1,900 $3,500 $4,500
1/4 Page 4 3/4” x 7” $1,600 $3,000 $4,050
New Product Showcase  NA NA $750

Issue Dates
Wednesday, May 30
Thursday, May 31

Friday, June 1

Deadlines 
Advertising

Space: May 14
Materials: May 21

Postcard & Bellyband
Space: May 2

Materials: May 9

Show Daily 
Distribution Package

Contract: April 17
T-shirt artwork: April 30

Email Advertising
Space: May 14

Materials: May 21

Contact
Jenn Waters, CustomNEWS

(240) 401-6779
jwaters@showdailies.com

• Sizes –  Trim size is 11” wide x 
15” high and printed on 60# offset 
(coated) stock. No bleeds, except for 
spreads across the gutter. Ads should 
be designed to the sizes indicated. 
Differently-sized ads will be reduced/
enlarged to fit the ad size as closely as 
possible. If provided ads include crop 
marks, publisher will crop the image 
accordingly and reduce/enlarge to fit 
the ad size as needed. 

• Files – High-resolution Adobe 
PDF files are strongly preferred, but 
TIFF, JPEG, EPS with clipping paths, 
Adobe Illustrator, and Adobe InDesign 
files (with all accompanying graphics 
and fonts) are also accepted. Quark 
files cannot be accepted. All fonts must 
be embedded. Files can be e-mailed, 
sent on a PC-readable CD, or posted 
to our ftp site (contact us for transfer 
procedure). All colors should be built 
out of CMYK process. Files must 
include high-resolution graphics (300 
dpi or better) and all fonts (screen 
and printer). Color reproduction is 
assured to generally-accepted industry 
standards.

• Proof – A printed proof of the 
file itself is strongly recommended 

with submission of disk or e-mail. 
Otherwise include it with the final 
package. Without a proof, we are not 
responsible for the outcome of the ad 
(color, fonts, text, etc.). Advertisers 
will be billed at cost for time required 
to prepare files to above standards, 
author’s alterations, etc. 

• Alternating Artwork – Advertisers 
are invited to change their artwork 
in each issue. If doing so, please send 
separate PDF files for each issue rather 
than one file with multiple pages. 
Include the appropriate issue number 
in the file’s name.

• Suggestions – For best reproduction: 
Maximum combined density of 240% with 
one solid. Two secondary colors should 
not exceed 75% each. Any single color not 
intended to print solid should not exceed 
80%. Add 10% undercolor removal for 
cyan. Type should be surprinted in areas 
having tint values of 30%. Four-color type 
reserves should not be smaller than 10 
points, 14 points if using a narrow font. 
Reverse out of at least 70% tone value in 
black, magenta, or cyan. 

• File Submission – Please contact 
CustomNEWS for FTP information.

• Other information – CustomNEWS 
pays a standard 15% commission to 
recognized agencies. 

Click here to view 
last year’s issues:

Wednesday
Thursday

Friday



Company Information
Company Name: _____________________________________________________________
Contact: ____________________________________  Title: _________________
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________ 

Ad Agency Information (if applicable)
Agency: ____________________________________ Contact: ________________________________ 
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________ 

Space Reservation
Number of Issues: ____________    Ad Size: ____________
Gross amount: ____________    
Agency Commission (if applicable):   ____________ 
Net Amount: ____________
Payment:   Bill Me   Credit Card 

Charge Information
Card type (Visa, Mastercard, American Express or Discover):  ___________

Account #: ____________________________  Expiration Date: ___________

Billing address zip code: ____________________________

___________________________________________
Signature

___________________________________________
Date

What’s on the Horizon?
Advertising Insertion Order 

Submit Insertion Order to:
CustomNEWS

Phone: (240) 401-6779
Fax: (240) 257-7171

Email: jwaters@showdailies.com

Cancellation Policy: Advertisers cancelling after 
April 1, 2018 will be billed for 50% of the total 
net cost. Advertisers cancelling after May 1, 
2018 will be billed for 100% of the total net cost.



Every issue of What’s on the Horizon? will feature a New Product 
Showcase section, offering exhibitors the opportunity to highlight new 
products on display at NCVH 2018.

• Pricing per listing: $750
• Listing Includes:
 Company name
 Booth number
 Product photo
 Description (100 words max.)
 Link to company website in digital version

• Listings will be organized alphabetically, by company name.
• Payment: credit card or invoiced upon receipt of paperwork.

Company Information
Company Name: _____________________________________________________________
Contact: ____________________________________  Title: _________________
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________

Payment: via credit card (if not completed, invoice will be sent)
Total cost:  ______________
Bill me              or Charge to CC (Visa, Mastercard, American Express or Discover)
Account #: ____________________________ Expiration Date: ___________ 
Billing address zip code: ________________

____________________________________________

Signature/date  

New Product Showcase

Please email or fax this form with 
payment information to: Jenn Waters, 

CustomNEWS: 
(t) 240-401-6779; (f) 240-257-7171. 

Please e-mail listing content to 
Jwaters@showdailies.com. 

New Product Showcase Deadlines:
Listing Forms: May 14, 2018

Listing Content: Product photo (hi-res); description; 
company name, booth # and website due to 
jwaters@showdailies.com by May 21, 2018. 



Advertising space is available in a new daily email newsletter 
that will be sent out nightly during the NCVH Annual Conference. 
Each issue will contain a link to the digital version of What’s 
on the Horizon?, conference highlights and important meeting 
information. Four ads will be accepted in each issue. Each ad will 
be linked to the advertiser’s website/webpage of choice.

Each email will have a distribution list of 33,000, including 
NCVH attendees, healthcare professionals and industry 
representatives.  

NCVH 2017 stats:
Average number of recipients: 33,467
Average open rate: 16.3%
Average click-thru rate: 1% (331 per email)

Email Dates (emails will be sent out at by 9 a.m. CST):
• Wednesday, May 30 • Thursday, May 31 • Friday, June 1

Daily Ad Rates:
      Banner ad (530 px w x 120 px h): $800 per placement

Insertion Order deadline: May 14, 2018

Company Information
Company Name: _____________________________________________________________
Contact: ____________________________________  Title: _________________
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________

Payment: via credit card (if not completed, invoice will be sent)
Total cost:  ______________
Bill me              or Charge to CC (Visa, Mastercard, American Express or Discover)
Account #: ____________________________ Expiration Date: ___________ 
Billing address zip code: ________________

____________________________________________

Signature/date  

NCVH Conference Email Newsletter 

Day(s) Requested: ___________________

Please email or fax this form with payment information to: 
Jenn Waters, CustomNEWS: 

(t) 240-401-6779; (f) 240-257-7171, Jwaters@showdailies.com. 



Company Information
Company Name: _____________________________________________________________
Contact: ____________________________________  Title: _________________
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________

Space Reservation and Payment information
Advertising Size:  ______________    Total cost:  ______________
Payment Options:     ____ Bill Me on 7/1/17  ____ Charge Credit Card
Account #: ____________________________ Expiration Date: ___________ 
Billing address zip code: ________________

____________________________________________

Signature/date  

Please email or fax this form to: 
Jenn Waters, CustomNEWS: 

(t) 240-401-6779 • (f) 240-257-7171
Jwaters@showdailies.com 

NCVH 2018 Highlights issue:
Space Reservations: June 5, 2018
Artwork Deadline: June 12, 2018

Highlights Issue Advertising
Limited advertising placements are available in the post-conference NCVH 
Highlights issue, which is distributed in both print and digital formats 
approximately six weeks after the conference:
 • Mailed to 4,000 cardiac surgeons, vascular surgeons and cardiologists
 • Distributed at more than 10 industry events, including AMP, TCT, 
  VEITH and NCVH Regional Meetings
 • Circulated via email to more than 20,000 healthcare professionals and 
  posted to NCVH’s website and social media platforms. 

Advertising Rates:
• Back Cover: $2,600  • Inside Front Cover: $2,200 
• Full page: $2,100  • Two-page spread: $4,800 
• Half island: $1,800  • Half horizontal: $1,650
• Quarter-page: $1,200

Click here to view the NCVH 2017 highlights issue. 

Continued on page 3

pls. confirm if this 

NCVH’s live cases drew large audiences as attendees listen to interaction between case 
operators and panels featuring experts in PAD, CLI and venous disease. This year’s program 
featured 20 live cases from sites in the US, Germany and Italy. 

Leading Multidisciplinary 
Conference Strives to 
Improve Patient Care

Dr. Craig Walker, NCVH Chairman, provided an overview 
of the week ahead when he kicked off the NCVH 2017 
Annual Conference on Wednesday, May 31, 2017.
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Over three days, the 
NCVH Annual Con-
ference focused on 

improving patient care for the 
treatment of peripheral artery 
disease (PAD), critical limb 
ischemia (CLI) and venous dis-
ease. As he welcomed attend-
ees to the 18th NCVH Annual 
Conference, NCVH Chairman 
Craig Walker, MD, stressed 
the need for peripheral vas-
cular disease (PVD) and PAD 
as markers for high risk for 
cardiovascular death and dis-
ability.

“Sick legs are rarely at-
tached to healthy bodies,” 
said Dr. Walker, adding that 
blood flow to the legs must be 
assessed. “Our big focus is im-
proving care of patients with 
peripheral disease.”

Dating back to its inaugu-
ral offering, NCVH has been 
a multidisciplinary confer-
ence—when different special-
ties work together, it is the pa-
tient who benefits. 

“From day one we wanted 
to be multidisciplinary and 
be an education program that 
will promote the understand-
ing, diagnosis and treatment 
of PAD and venous disease,” 
Dr. Walker. “These diseases 
receive such little attention 
and we have to do a better 
job.”

While NCVH has steered 
the focus towards interven-
tional procedures, Dr. Walker 
said the need for classical sur-
gical therapies is still recog-
nized. 

Another underlying theme 
of NCVH is that revascular-
ization saves limbs and lives. 
Amputation shouldn’t be seen 
as an easy fix, with post-pro-
cedure rates sounding more 
like a death sentence than a 
cure. Limb salvage teams can 
save limbs, and maintain a pa-
tient’s quality of life. 

“I do think concentrated 
programs can make a differ-
ence,” he said. “This can also 
make a difference in cardio-
vascular mortality. You’re 
identifying sick patients you 
may have missed.”

Time is definitely a factor 
when treating peripheral dis-
ease. 

“We’re getting the patients 
far too late,” said Dr. Walker. 
“The later we get to a patient, 
the worse the outcome. We 
need to diagnose earlier.”

Year-round Education
NCVH’s education efforts 

do not end with its annual 
conference. Nine regional con-
ferences are set for 2017, with 
six more planned for 2018. 
NCVH faculty will also be 
participating in three interna-
tional conferences. 

For more information on 
upcoming NCVH events, visit 
ncvh.org/meetings.

Early PAD, CLI 
Diagnosis Saves 
Limbs and Lives

NCVH’s mission to 
provide education for 
healthcare provid-

ers goes beyond practitioners 
treating patients. Now in its 
third year, the conference’s 
“Business of Peripheral Inter-
ventions” program on Tues-
day, May 30, continued to 
grow in size and scope. Speak-
ers addressed the need for 

limb salvage programs, which 
will not only save limbs and 
lives, but are also cost-effec-
tive. 

NCVH Chairman Craig 
Walker, MD, welcomed at-
tendees to a program that he 
feels is essential because of 
what he pointed to as subopti-
mal care for peripheral artery 
disease (PAD) and peripheral 
venous disease (PVD). 

“We really do believe that 
PAD and PVD patients are 
not receiving ideal treatment, 
both in the United States and 
throughout the world,” said 
Dr. Walker. “In my opinion, 
every hospital administra-
tor and product line manager 
should be in this room today 

because what’s being done to 
treat these diseases needs to 
change. Bad treatments result 
in higher costs.”

Establishing a peripheral 
vascular program will im-
prove a community’s health, 
he explained.

“There are great opportu-
nities to save limbs and lives, 
and improve overall quality 
of life and lessen healthcare 
expenditures,” he explained, 
all while having a successful 
business model. 

Dr. Walker spoke of both 
the timeline of diagnosis – get-
ting to patients earlier will most 
often yield better revasculariza-

Revascularization Lowers Healthcare Costs, 
Speakers Call for Limb Salvage Teams
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