
Thank you for supporting the 13th annual GEST 
Symposium. Returning again will be GEST Daily 
News, the symposium’s official daily newspaper. In 
past years, attendees have found the publication to 
be a valuable resource for conference news, session 
recaps and event photos.  

By advertising in GEST Daily News, you will de-
liver your message to attendees and drive traffic 
to your booth. It’s a great way to tell readers about 
your location on the exhibit floor, extend invitations 
to your non-accredited educational session and pro-
mote products.

In addition to onsite distribution, digital versions 
will be posted to social media channels, the GEST 
website and sent via email to more than 8,000 phy-
sicians, allied health and non-clinicians with a pro-
fessional interest in embolotherapy and cancer. (The 
daily email newsletters sent during GEST 2018 U.S. 
had a 19% average open rate and an average click-
thru rate of 2%.)

See inside for more information on:
• Digital advertisement placements in a daily 
email to be sent to more than 10,000 physicians, al-
lied health and non-clinicians with a professional 
interest in embolotherapy and cancer. (See page 2.)
• Product Showcase: Special paid advertising sec-
tion that highlights products being featured at GEST 
2018 U.S. (See page 3.)

What is GEST Daily News?
The official daily newspaper of the 13th
annual GEST Symposium 

What editorial content will be included in 
GEST Daily News?
Each issue will include session previews and 
recaps, interviews with faculty members, con-
ference photos, daily schedules and updates, 
exhibit hall information and much more. 

How is GEST Daily News distributed?
Attendees will receive GEST Daily News as 
they enter the meeting areas each morning. 
Digital versions will be shared via social me-
dia and emailed to more than 8,000 physicians, 
allied health and non-clinicians with a profes-
sional interest in embolotherapy and cancer.

Are there editorial opportunities for exhibitors?
Each advertisement placed in GEST Daily 
News entitles the company to submit one 
300-word article per issue for complimentary 
publication.

Can I run different ads in different issues?
Yes.

Unique Advertising Opportunities:
Email Advertising

See page 2 for more information. 

New Product Showcase
See page 3 for more information.

For more information, please 
contact Jenn Waters, CustomNEWS, 

240/401-6779 or 
jwaters@showdailies.com.

Secure Show Daily Advertising Placements

View the GEST U.S. 2018
Daily News:

Thursday
Friday

Saturday
Sunday

Cost of Doing Business: Opinions 
Split on Cost for Coils and Plugs

8 - 10 a.m.
Plenary Session V: Particles
Americana Ballroom 4

9 a.m. - 4 p.m.
GEST Exhibit Hall Hours

10:30 a.m. - 12 p.m. 
Plenary Session VI: 
Women’s Health
Americana Ballroom 4

10:30 a.m. - 12:10 p.m. 
Parallel Session III: 
Lymphangiography and 
Lymphatic Interventions
Americana Ballroom 2

10:30 a.m. - 12:10 p.m. 
Abstract Session III: 
Interventional Oncology I
Poinciana Ballroom 3

12:15 p.m.
Industry Lunch Sessions
See schedule, page 7.

1:30 - 3 p.m. 
Plenary Session VII: 
Hepatocellular Carcinoma 
(HCC Part I of II)
Americana Ballroom 4

1:30 - 3:10 p.m.  
Parallel Session II: Variceal 
and Pelvic Congestion
Americana Ballroom 2

1:30 - 3:30 p.m.   
Abstract Session IV: 
Preclinical/New Devices/
Laboratory Science
Poinciana Ballroom 3

4 - 5:20 p.m. 
M&M Case Presentation 
(Part I of II)
Americana Ballroom 4

4 - 5:30 p.m. 
Parallel Session II: Renal 
Interventions (Kidney 
(Oncology & Non-Oncology)
Americana Ballroom 2

4 - 5:20 p.m.  
Abstract Session V: 
Interventional Oncology II
Poinciana Ballroom 3

TODAY’S
SCHEDULE

Inside This Issue...
Women’s Health–4 n GEST Honorary Lecture–5  n   New Product Showcase–6  

DAILY NEWS
Friday, May 18

Liquid Embolics: U.S. Needs to Play Catch-up 

The future will be on display 
during Session IX: Liquid 
Embolics and Microcatheter 

Masterclass, which begins tomor-
row morning at 8 a.m.

 The future in the United States, 
that is. Much of the rest of the world 
is ahead of the United States as far 
as liquid embolics are concerned. 
It’s a perpetual game of catch-up.

 

Dr. Yasuaki Arai and Dr. Rob-
ert J. Lewandowski will moderate 
the session. Dr. Arai, Dr. Marc R. 
Sapoval, GEST Course Director, 
and Dr. Daniel Sze will lead the 
microcatheter masterclass that will 
comprise the final 20 minutes of the 
session.

One of the highlights of the ses-
sion will be a discussion by Dr. 
Sapoval titled “New Liquid Agents 
Soon to Come (Hopefully...).” Yes, 
we’re still at a point in the United 
States where other countries are 
ahead of us in developing devices 
and agents because it takes so long 
to get FDA approval. Dr. Sapoval is 
bringing some of those agents from 
France to demonstrate what the fu-
ture holds in the United States.

ONYX is one of the more com-
mon liquid embolic agents, and 
has been used in Europe and the 
United States for many years. It 

Continued on Page 5

The first plenary session at 
GEST 2018 U.S. – the Coils 
and Plus Masterclass – start-

ed with the type of cutting-edge 
discussions and talk about inno-
vation that you would expect. But 
after seven informative discussions 
on the subject, the panel discussion 
was where some disparate opin-
ions came into play.

 “In the matter of what we do, 
cost should matter and this is 
where we can really reduce cost,” 
Dr. Matthew Johnson said, mostly 
referring to coils. “As physicians, 
we’re part of the team. Cost should 
matter. It’s going to matter a lot.”

 Other physicians on the panel 
brought up the cost of the room 
and radiation exposure as reasons 
why cost can’t always be the pre-
vailing concern. But it was also 
pointed out that Americans are the 
biggest users of the more costly de-

tachable coils. If doctors have the 
devices, they’re going to use them. 
One other aspect was training and 
how many interventional radiolo-
gists have been trained only with 

detachable coils and haven’t used 
pushable coils at all. 

Dr. Jafar Golzarian, GEST Course 

Continued on Page 7

Drs. Charles Ray, left, Rahul Patel, Bulent Arslan, Keigo Osuga and 
Matthew Johnson participate in the Masterclass panel discussion. 

Dr. Darryl Smith, right, examines a plug during Thursday’s Coils & 
Plugs Hands-on Workshop.
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Issue Dates
Thursday –  May 9, 2019
Friday –  May 10, 2019

Saturday – May 11, 2019
Sunday – May 12, 2019

Deadlines
April 23, 2019

Insertion Order deadline
April 30, 2019

Materials deadline

Contact
CustomNEWS: Jenn Waters

(240) 401-6779
jwaters@showdailies.com

• Sizes – Trim size is 11” wide x 
15” high and printed on 60# gloss 
(coated)  stock. No bleeds, except for 
spreads across the gutter. Ads should 
be designed to the sizes indicated. 
Differently-sized ads will be reduced/
enlarged to fit the ad size as closely as 
possible. If provided ads include crop 
marks, publisher will crop the image 
accordingly and reduce/enlarge to fit 
the ad size as needed. 

• Files – High-resolution Adobe 
PDF files are strongly preferred. All 
fonts must be embedded. Files can be 
e-mailed, sent on a PC-readable CD, 
or posted to our ftp site (contact us for 
transfer procedure). All colors should be 
built out of CMYK process. Files must 
include high-resolution graphics (300 
dpi or better) and all fonts (screen and 
printer). Color reproduction is assured to 
generally-accepted industry standards.

• Proof – A printed proof of the 
file itself is strongly recommended 
with submission of disk or e-mail. If 
e-mailing the file, please send the proof 
by standard mail. Otherwise include it 

Specifications

Size w x d 1x 2x 3x 4x 

Back Cover 9.75” x 14” n/a n/a    n/a  $7,900

Page One Strip Ad 9.75” x 2” n/a n/a $6,600 $7,250  

Inside Front Cover 9.75” x 14” n/a n/a    n/a  $7,500 

Full Page 9.75” x 14” $2,600 $4,700 $6,350 $7,100 

Half Island  7” x 10” $2,450 $4,500 $5,900 $6,700 

Half Page  10” x 7” $2,250 $4,100 $5,650 $6,500 

1/4 Page 4.75” x 7” $1,750 $3,300 $4,750 $5,300  

Advertising Rates and Specifications

• All rates are gross rates, in U.S. dollars. 
• Appropriate agency commissions apply. 
• All rates include 4C.

with the final package. Without a proof, 
we are not responsible for the outcome 
of the ad (color, fonts, text, etc.). 
Advertisers will be billed at cost for 
time required to prepare files to above 
standards, author’s alterations, etc. 

• Suggestions – For best 
reproduction: Maximum combined 
density of 240% with one solid. Two 
secondary colors should not exceed 
75% each. Any single color not intended 
to print solid should not exceed 80%.  
Add 10% undercolor removal for cyan. 
Type should be surprinted in areas 
having tint values of 30%. Four-color 
type reserves should not be smaller 
than 10 points,14 points if using a 
narrow font. Reverse out of at least 70% 
tone value in black, magenta, or cyan. 

• Agency Commission – 
CustomNEWS will pay a standard 15% 
commission to recognized agencies. 

• Materials –  Please send all 
advertising materials to jwaters@
showdailies.com. YouSendIt or Drop 
Box are the preferred methods for 
submitting files.

Advertise in a daily email sent to more 
than 8,000 physicians, allied health 
and non-clinicians with a professional 
interest in embolotherapy and cancer. 
Each email will include highlights, daily 
schedule and a link to the day’s digital 
versions. Emails will be sent out daily 
by 10 a.m., Thursday through Sunday, 
during the GEST symposium.

• Cost: $750 per ad (max. 4 per issue) 
• Banner: 600 px w x 120 px h  

(Sample: click here.)

Email Advertising: Reach 
GEST Attendees & 8,000+ 
Interventional Radiology
and Oncology Professionals

For more information, please contact Jenn Waters, CustomNEWS, 
240/401-6779 or jwaters@showdailies.com.
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Every issue of GEST 2018 U.S. Daily News will feature a Prod-
uct Showcase section, offering exhibitors the opportunity to highlight 
products and services on display at the GEST Symposium.

• Pricing per listing: $850
• Listing Includes:
 Company name
 Booth number
 Product photo
 Description (100 words max.)
 Link to company website in digital version

• Listings will be organized alphabetically, by company name.
• Payment: credit card or invoiced upon receipt of paperwork.

Company Information
Company Name: _____________________________________________________________________
Contact: ____________________________________           Title: __________________________
Street: ______________________________________________________________________________
City: ____________________________________   State: ________        Zip:  __________
Phone:  ________________________           E-mail: ____________________________________

Payment: via credit card (if not completed, invoice will be sent)
Number of listings: ____________________ Total cost:  ______________
Bill me or Charge to CC (Visa, Mastercard, American Express or Discover): __________________
Account #: ______________________________________                 Expiration Date: ___________ 
Billing address zip code: ________________ CSV/CVV code: ________________

____________________________________________

Signature/date  

Product Showcase

Please email or fax this form with 
payment information to: 

Jenn Waters, CustomNEWS: 
(t) 240-401-6779; (f) 240-257-7171. 

Please e-mail listing content to 
Jwaters@showdailies.com. 

Product Showcase Deadlines:
Listing Forms: April 23, 2019

Listing Content: Product photo (hi-res); description; 
company name, booth # and website due to 

jwaters@showdailies.com by April 30, 2019. 
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NEW PRODUCT SHOWCASE
BTG  – Booth #6

LC Bead LUMI™ is the 
first commercially 
available radiopaque 
embolic bead for 
the embolization of 
hypervascular tu-
mors and arteriove-
nous malformations 
(AVMs).
• Provide increased   
     control and assurance in order to 
 optimize  patient treatment strategies
• Enable real-time adjustments during  
 procedure to guide 
 precise delivery of beads into the tumor
• Enhance determination of embolization  
 endpoint
• Assist in discovering regions of 
 under treatment
• Allow for the precise evaluation of 
 completeness of tumor treatment
• Help inform future treatment planning

See more at LCBeadLUMI.com

© 2016 Biocompatibles UK Ltd.   
NA-LUM-2016-0571

Boston Scientific – Booth #9
The Fight is On! 

We’re in 
this together. 
With Boston 
Scientific’s re-
cent addition 
of Oncozene™ 
and Emboz-
ene™ micro-
spheres, we’re doubling down our efforts in 
the fight against tumors – because every-
one deserves to win this fight.

Embozene & Oncozene Microspheres offer – 
• Tightest size distribution of any 
   embolic particles
• Largest size matrix available
• Specific sizes for increased control

Stop blood flow where you want, when 
you want.

Visit bostonscientific.com/Microspheres 
to learn more.

Please consult device Directions for Use for 
indications, contraindications, warnings, precau-
tions, adverse events and operating instructions. 
©2016 Boston Scientific Corporation or its affili-
ates. All rights reserved. PI-387512-AA

Boston Scientific – Booth #9

More innovation in the tip design than ever 
before! Introducing 
Expel™ - the next 
generation in radio-
logic drainage cath-
eters and stents. 
Superior strength. 
Revolutionary hub. 
Contoured tip. This 
is what winning 
looks like.

Visit bostonscientific.com/Expel and join 
the 3 out of 4 physicians who prefer Ex-
pel to any other radiologic drainage cath-
eter on the market. Please consult device 
Directions for Use for indications, contra-
indications, warnings, precautions, adverse 
events and operating instructions. 

©2016 Boston Scientific Corporation or its affiliates. 
All rights reserved. PI-387505-AA

Medtronic – Booth #18
Medtronic has recently 
expanded its MVP™ mi-
cro vascular plug prod-
uct line with the addition 
of a new size MVP-7Q. 
MVP-7Q micro vascular 
plug is indicated for use 
in vessels ranging from 
5 mm to 7 mm in diam-
eter and is intended to 
obstruct or reduce the 
flow in peripheral vasculature.  MVP-7Q is 
delivered through a 4F catheter.  Similar 
to MVP-3Q and MVP-5Q, MVP-7Q com-
prises of a Nitinol frame, which is covered 
with a PTFE membrane at the proximal 
end.  MVP-7Q is fully retrievable after 
partial or complete deployment prior to its 
detachment.  MVP-3Q and MVP-5Q deliv-
er through a microcatheter.

ALN IMPLANTS 
CHIRURGICAUX  – Booth 25
New ALN 
Popliteal Access
(CE Mark –approved in Canada)
 
Interest over the other existing routes 
 
DVT treatment and 
implantation of 
a retrievable IVC 
Filter before 
procedure to 
decrease the risk 
of PE. 

Single access site with the          
New ALN retrievable IVC filter Popliteal access.

Makes procedure easier and faster.

Product Features 
This new device is identical to the Femoral 
Filter  with adapted introduction system. 
Available for both ALN optional versions 
(with/without Hook). 

ArtVentive Medical Group – 
Booth #28

ArtVentive Medical Group, Inc. presents 
its family of occlusion devices, the EOS™, 
Endoluminal Occlusion System.

The EOS™ device is a catheter- based, 
self expandable, ePTFE covered emboliza-
tion plug that cre-
ates immediate 
occlusion. It has 
potential to reduce 
procedural time, 
radiation exposure 
and material costs. 

The EOS™ device is indicated for use in 
arterial and venous applications ranging 
from 3mm to 11mm in diameter. A unique 
two-step controlled deployment allows for 
precise placement of the EOS™ device at 
the target location. Initial clinical evidence 
shows 100% sustained vessel occlusion with 
no migration.

Learn more about the EOS™ device at the 
ArtVentive booth #28 at GEST.

tive treatment for early stage HCC,” Dr. 
Arai said, but added that TACE should 
not be the only treatment option. 

The TACE and RFA combination 
was also addressed by Riccardo Len-
cioni, M.D., who echoed Dr. Arai’s 
message that the TACE + RFA com-
bination is better than TACE or RFA 
alone. 

He reviewed meta-analysis of the 
TACE and RFA combination treat-
ment approach. 

“A key concept is to try to shift treat-
ment from treatment of tumor to treat-

ment of the territory,” said Dr. Lencioni. 
“This is truly the only way we can get 
rid of tumor and territories.”

Robert Lewandowski, M.D., con-
tinued on the topic of segmental treat-
ments. 

“Segmental treatments treat the 
entire section including surrounding 
tissue,” he said. “I hope I convey the 
message this is a safe effective treat-
ment and very versatile.”

He reviewed cases using Y90 as an 
alternative treatment for patients who 
were not transplant and/or resection 
candidates, and were able to make 
them better candidates for the respec-
tive treatment. 

HCC
Continued from Page 3

Dr. Myron Schwartz 
discusses HCC tumor 
resection. 
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Company Information
Company Name: _____________________________________________________________
Contact: ____________________________________            Title: _________________
Street: _____________________________________________________________________
City: ____________________________________  State: ________    Zip:  __________
Phone:  ________________________ E-mail: _______________________________ 

Ad Agency Information (if applicable)
Agency: _______________________________ Contact: _________________________ 
Street: _____________________________________________________________________
City: ____________________________________ State: ________    Zip:  __________
Phone:  ________________________ E-mail: _______________________________ 

Space Reservation
Number of Issues: ________________  Ad Size: ____________________
Gross amount: ____________    
Agency Commission (if applicable):   ____________ 
Net Amount: ____________
Payment:   _____ Bill Me Now   _____ Bill Me on 5/12/19    _____ Credit Card 

Charge Information
Card type (Visa, Mastercard, American Express or Discover): __________________________

Account #: ____________________________  Expiration Date: ___________

Zip code of credit card billing address: _____________     CSV/CVV: _____________

___________________________________________
Signature

___________________________________________
Date

Cancellation Policy: 
Advertisers cancelling after 
March 1, 2019, will be billed 
for 50% of the total net cost. 
Advertisers cancelling after 
April 1, 2019, will be billed 
for 100% of the total net 
cost.

Please return to 
Jenn Waters, CustomNEWS:

Fax: 240/257-7171
jwaters@showdailies.com

Questions? 240/401-6779

GEST Daily News
Advertising 
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