
What is PLA Daily News?
The official daily newspaper of the PLA 2020 
conference in Nashville.

How many issues are published?
One digital preview, four onsite issues and one 
post-conference highlights issue. 

How is PLA Daily News distributed?
Attendees will receive printed copies of PLA Daily 
News each morning as they enter the Music City 
Center. Links to digital versions will be shared via a 
daily email  and social media.  

Who can advertise in PLA Daily News?
Conference exhibitors.

How can I promote a new book or product?
In our Product Showcase section: listings include 
100-word description and color image. See page 3.

Are there any digital advertising opportunities?
Yes, limited email advertising is available in an 
email to be sent out daily during the conference 
5,000+ recipients. See page 3 for more information. 

What is the publication’s editorial focus?
Each issue will feature previews and recaps of 
education sessions, association news, photos and 
attendee interviews. Returning for 2020, video clips 
showcasing conference highlights will be incorpo-
rated into each issue’s digital version. 

Are there editorial opportunities for advertisers?
Each advertisement placed in PLA Daily News 
entitles the company to submit one 300-word article  
and image for complimentary placement.

Can I run different ads in different issues?
Yes, there is no charge to change your artwork from 
issue to issue. 

Double Your Message
PLA Daily News advertisers are guaranteed 

publication of a 300-word press release, 
with image, for each ad placement.

Contact CustomNEWS for more information, 240/401-6779 or jwaters@showdailies.com

View PLA Daily News from PLA 2018:
Preview

Wednesday
Thursday

Friday
Saturday 

Highlights

Stand Out at PLA 2020!
The Public Library Association (PLA) will once again 
produce a conference daily newspaper — PLA Daily 
News. Advertising in this popular publication gets your 
company’s message in front of attendees each morning as 
they plan their day in Nashville. 

Six issues of PLA Daily News will be published:
  • Interactive electronic Preview Issue e-mailed to 
   nearly 10,000 PLA members and conference   
   attendees in January.
  • Four daily Onsite Printed Issues published 
   and actively distributed in Nashville.
  • BACK FOR 2020: Interactive electronic   
   Highlights Issue with conference video clips   
   e-mailed to early 10,000 PLA members and   
   attendees after the conference. 

PLA Daily News will contain news, photos and important 
conference information for attendees, and will provide you 
the opportunity to increase booth traffic, announce new 
products, or invite guests to special events. 
 — Be sure to check out: 
  • Limited email banner ad placements available in  
   PLA Daily e-News, a daily email sent to more   
   than 5,000 during the conference to showcase   
   PLA Daily News. 
  • Featuring new books or products? See page 3 for
    more  information on the Product Showcase.

Don’t miss this opportunity to reach thousands of public 
librarians, trustees, and other decision-makers—reserve ad 
space in PLA Daily News today!

Only Onsite Print Advertising Option!
There will not be an onsite printed program at PLA 
2020 – PLA Daily News will be the conference’s only 
onsite print publication. The Wednesday, Thursday 
and Friday issues will include the exhibitor list and 
floor plan. PLA Daily News advertisers will be 
highlighted in this list. 
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P. 5-7

NEW PRODUCTS 
P. 9

AUTHOR SIGNINGS 
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Renowned author Eizabeth Gil-
bert kicked off the Big Ideas 
Series Thursday morning, 

weaving together stories and advice for 
the early morning crowd. The author of 
the 2006 international best seller Eat, 
Pray, Love, said as a child, the library 
was her second home. 

She described a difficult, exhausting, 
and frustrating time in her life, living 
in New York City as a young unpol-
ished writer. It was here that she met 
a visual artist, selling her wares on the 
street, whom she tagged as her mentor. 
“Whenever I saw her I talked to her. 
She listened to me, day after day and 
then finally asked me, ‘What are you 
willing to give up to have the life you 

pretend you want?’”
This was the last thing Gilbert 

wanted to hear. “I worked three jobs. 
I didn’t have any free time,” Gilbert 
said. Her mentor proceeded to ask 
her, “What’s your favorite TV show? 
Magazine? Do you have a favorite 
author? Restaurant?” After replying 
to each question, the mentor said, “It 
must be nice to have all that free time 
to enjoy those things ... I don’t want to 
have another conversation where you 
tell me you have no time.”

The moral here, Gilbert said, is that 
you will have to stop saying “yes” to 
things you want to do. “The question 

It’s All Going to be All Right

Continued on page 10

With the ALA and PLA 
election season upon 
us, we wanted to share 

some information about the PLA 
presidential candidates, Nicolle 
Davies, Executive Director of the 
Charleston (SC) County Public 
Library and Ramiro Salazar, Di-
rector of the San Antonio (TX) 
Public Library. The winning 
candidate will serve as the 2018-2019 
president-elect, 2019-2020 presi-
dent, and 2020-2021 past-president. 

In addition, there are also two ALA 
ballot measures, the first a proposed 
adjustment to ALA membership 
dues and the second related to the 
educational requirements for the next 
ALA executive director. On the latter 
ballot measure, the PLA. Board of 
Directors—in alignment with ten of 
the eleven divisions, the ALA Board, 

ALA Council, and the Search Com-
mittee—is encouraging its members 
to vote “no” on this measure.

 To get more information about 
the ALA elections visit http://www.
ala.org//aboutala/governance/alaelec-
tion or check out their tables in the 
exhibits hall.

Our presidential candidate Q&A 
follows. The two candidates were 

Meet the 2018 PLA 
Presidential Candidates

Continued on page 10

Nicolle Davies Ramiro Salazar

Daniel H. Pink talked about time of day, how people respond to 
different parts of the day, and timing trends in human behavior during 
Thursday’s Author Lunch. After the presentation, Pink signed his 
new book, When: The Scientific Secrets of Perfect Timing. The book 
provides suggestions on when to work, sleep and play, useful for 
freelancers and hourly-scheduled workers alike. 

Elizabeth 
Gilbert offers 
wisdom and 

insights about 
creativity during 

Thursday’s Big 
Ideas session.

Public libraries continue to 
serve important roles in 
their communities, and 

continue to be visited and utilized 
by overwhelming majorities of lo-
cal populations, according to an 
updated comprehensive study by 

Getting From Awareness 
to Funding in 2018

PLA, ALA, and the ALA Office for 
Library Advocacy in partnership 
with OCLC.

Larra Clark,  PLA; Sharon 
Streams, OCLC WebJunction; and 

Continued on page 11

https://www.pageturnpro.com/CustomNEWS/83341-PLA-Daily-News-2018-Preview/sindex.html#1
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Specifications
• Preview and Highlights issue – Contact us 

for specs for flash materials, video links, animation and lead 
generation options. Otherwise, please provide PDF file as 
indicated below.

• Sizes – Trim size is 11” x 15” and is printed on 50# 
white offset, non-glossy stock. No bleeds, except for spreads 
across the gutter. Ads should be designed to the sizes indi-
cated. Differently-sized ads will be reduced/enlarged to fit the 
ad size as closely as possible. If provided ads include crop 
marks, publisher will crop the image accordingly and reduce/
enlarge to fit the ad size as needed.

• Files – High-Resolution Adobe PDF files strongly 
preferred and required for Preview Issue. For printed issues, 
TIFF, JPEG, EPS accepted. All fonts must be embedded. Files 
can be e-mailed, sent on a PC-readable CD, or posted to our 
ftp site (contact us for transfer procedure). All colors should be 

Electronic Interactive Preview Issue
E-mailed to PLA members & attendees on February 10, 2020

On-Site Printed Dailies
Published in Nashville — February 26, 27, 28, 29

Electronic Interactive Highlights Issue
E-mailed to PLA members & attendees after the conference
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built out of CMYK process. Files must include high-resolution 
graphics (300 dpi or better) and all fonts (screen and printer). 
Color reproduction is assured to generally-accepted industry 
standards for cold-web newspaper printing.

• Proof – A printed proof of the file itself is strongly 
recommended with submission of disk or e-mail, by standard 
mail to the address which follows. Without a proof, we are not 
responsible for the outcome of the ad (color, fonts, text, etc.). 
Advertiser will be billed at cost for time required to prepare 
files to above standards, author’s alterations, etc. 

• Suggestions – For best reproduction: Maximum 
combined density of 240% with only one solid. Two secondary 
colors should not exceed 75% each. Any single color not intend-
ed to print solid should not exceed 80%. Add 10% undercolor 
removal for cyan. Type should be surprinted in areas having tint 
values of 30%. Four-color type reverses should not be smaller 
than 10 points, 14 points if using a narrow font. Reverse out of 

at least 70% tone value in black, magenta, or cyan.
• Other Information  – All advertising is contingent 

upon PLA approval. PLA Daily News will pay a standard 15 
per cent commission to recog nized agen cies. Payment and 
shipping information is included on the accompanying inser-
tion order form. We reserve the right to refuse advertising and 
ad copy is subject to review by PLA. Collection efforts will be 
taken against companies that do not pay for their advertising.

• Contact — Send insertion orders, ad files and other 
correspondence c/o: 

Jenn Waters/Tim Mercer, CustomNEWS, Inc.
4824 Edgemoor Lane • Bethesda, MD  20814

 240-401-6779 • FAX: 240-844-6310

Additional Costs/Onsite Printed Issues:
$750 – Four-Color, per issue
Bellybands, inserts, page one peel-off note stickers: 
   Quoted upon request 

Six Issue Package Rates — includes 4/C ads in all six issues, press releases 
Back Cover 9 3/4” x 14” (Includes page one logo link to ad in the Preview Issue) $12,350
Front Page Strip 9 3/4” x 2”   $10,500

                      Digital Issues (4C)                    Onsite Printed Issues (B/W)
Ad Size w x d 1X/2X 1X 2X 3X 4X
Inside Front Cover 9 3/4” x 14” $1,600/$2,250  SOLD SOLD SOLD SOLD
Full Page 9 3/4” x 14” $1,375/$1,975 $1,825 $3,050 $4,025 $4,850
1/2 Pg. Isl. 7” x 9 3/4” $1,100/$1,600 1,650 2,775 3,750 4,400
1/2 Pg. Horiz. 9 3/4” x 7” $1,000/$1,450 1,500 2,550 3,275 4,025
1/3 Page 7” x 7” $900/$1,300 1,275 2,150 2,875 3,450
1/4 Page 4 3/4” x 7” $800/$1,175 1,150 1,925 2,575 3,075

(all rates are gross)

Product Showcase: Includes company name, booth number, 
100-word description and color photo. 
Email advertising: Multiple placements available. 

See page 3 for more information 

Contact Jenn Waters at CustomNEWS for more information, 
240/401-6779 or jwaters@showdailies.com

Deadlines
Preview Issue: 

Space: January 29, 2020
Materials: February 4, 2020

Onsite & Highlights Issues: 
Space: February 13, 2020

Materials: February 20, 2020
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Every issue of PLA Daily News will feature a Product Showcase 
section, offering exhibitors the opportunity to highlight products on 
display at PLA 2020. 

• Cost: $750/net (Wednesday/Thursday/Friday) or 
            $299/net (Thursday only)
• Listing Includes:
 Company name and booth number
 Product photo
 Description (100 words max.)
 Link to company website in digital version

• Listings organized alphabetically, by company name.
• Products introduced after 1/1/20 will have a “new” designation.

Insertion Order deadline: February 13, 2020
Materials deadline: February 20, 2020
BONUS: Reserve your Product Showcase listing by January 29, 
2020, and submit text/photo to jwaters@showdailies.com by February 
4, 2020, to be included in the preview issue, at no additional charge. 
(N/A to Thursday-only listings.)

Product Showcase Listings

Advertising space is available in PLA Daily e-News, the popular daily 
email newsletter that will be sent out four times during PLA 2020. Each edi-
tion will contain a link to the digital version of PLA Daily News, conference 
highlights, photos and the daily schedule. A maximum of four banner ads will 
be accepted in each issue. Each ad will be linked to the advertiser’s website/
webpage of choice.

Each day’s email will be sent to PLA members and conference attendees 
(estimated total of 5,000 per email).   

Emails sent during PLA 2018 had an average open rate of 22% and an 
average click-thru rate of 5%.  

Email Dates:
• Wednesday, February 26
• Thursday, February 27
• Friday, February 28
• Saturday, February 29

Daily Ad Rates:
• Top banner ad (600 px w x 200 px h): $900 (net, per ad placement)     
• Banner ad (530 px w x 120 px h): $750 (net, per ad placement)

Insertion Order deadline: February 13, 2020
Materials deadline: February 20, 2020

PLA Daily e-News
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NEW PRODUCT SHOWCASE
PAID LISTINGS

3branch
Booth #327

3branch’s new discovery mini™ is 
a complete, self-contained activity 
center for libraries, schools, early 
learning and day-care facilities. 
With a compact 7 sq/ft footprint, 
clever storage, and versatile play 
surfaces, discovery mini™ makes 
play possible just about anywhere.  

While small is size, discovery 
mini™ is big on function and ver-
satility. It includes:
• Two (2) reversible tops providing 
four different play surfaces.
•  An integrated storage shelf 
holds the additional play surface 
top in the table when not in use.
• A spacious open storage shelf to 
keep toys and programing assets 
organized and close at hand.
• Locking casters.

No assembly required.

Gale, A Cengage Company
Booth #501

Gale Small Business Builder is a 
step-by-step online planning tool 
to help aspiring entrepreneurs and 
experienced small-business own-
ers plan, launch, manage and grow 
their small businesses. Nonprofits 
will find tools and templates tuned 
to the specific needs of founders 
serving their communities.

The intuitive program provides 
self-guided business planning and 
guides users through five areas of 
exploration:

• Entrepreneur Profile 
• Business Ideation 
• Break-Even Analysis 
• Business Plans 
• Financial Projections 

Start-ups and nonprofits can use 
this service to explore and learn 
about options, evaluate readi-
ness, and build a plan focused 
on success. Learn more at gale.
com/gsbb.

Bedtime Math Foundation
Booth #203

How many bees does it take to 
make one jar of honey? How much 
gum could stick me to the wall? The 
answers can be found in How Many 
Guinea Pigs Can Fit on a Plane?, 
written by Laura Overdeck, founder 
of the nonprofit Bedtime Math and 
author of the best-selling Bedtime 
Math children’s book series. 

Not only does the book include 
answers to wacky questions that 
were submitted by some of Bedtime 
Math’s tens of thousands of follow-
ers of its popular daily math prob-
lems, but young readers will learn 
how to solve them while discovering 
cool math facts along the way.

Edelweiss by Above 
the Treeline
Booth #229

Edelweiss+ gives over 100,000 
book professionals a platform to 
discover, read, review, and order 
new titles. With all major publisher 
catalogs and thousands of review 
copies, you’ll never miss out on a 
new title. And it’s free! 

We are excited to introduce Alpine 
for librarians. This account upgrade 
incorporates national sales and cir-
culation data, allowing you to cre-
ate custom lists that drive informed 
collection development. By adding 
Alpine to our Edelweiss+Analytics 
suite, libraries of all sizes can 
choose the tool that’s right for them 
based on their needs and budget. 
Our mission is to help you “work 
better, read more.”  

Palmieri Furniture
Booth #1037

Create hands-on learning environ-
ments with Lavoro! Encourage 
curiosity, teamwork and make 
imaginations come to life! 

Designed to adapt to today’s in-
crease in technology, equipment 
and devices. Available with a variety 
of durable table top options, stor-
age capabilities and in children’s, 
sitting, standing or adjustable 
heights. 

This table adapts to any maker-
space and supports a variety of 
work and activity: electronics, ro-
botics, 3D printing, parts assembly, 
engineering, laboratory research, 
tests, arts & craft, etc. Acquire the 
skills needed for the 21st century 
and beyond; plan, invent, build and 
experiment with Lavoro maker 
tables!

Redesign or add Lavoro to your 
space today!

LocalHop
Booth # 210

LocalHop Room Reservation 
launches summer 2018! Let pa-
trons book spaces, reserve equip-
ment, and pay for available rooms. 
Manage rooms internally from your 
LocalHop dashboard to save time 
and keep your team organized!

Designed for and with the help of 
local libraries, our room reserva-
tion tool accommodates all of your 
library’s needs, including:
• Set-up & break-down times
• External room reservation
• Internal room management 
• Payment processing
• Room descriptions
• Room configuration
• Reserve equipment
• Availability validations
• Manage multiple locations

LocalHop is a provider of library 
event management software and 
offers web calendars, community 
calendars, registration, and event 
promotion to libraries of all sizes. 

READsquared 
Booth #231 

Reading Programs - Readers 
Advisory Homework Helper - 
Reading Buddies

Join READsquared and engage 
your community like never before 
with targeted patron experience 
and content. Inspire participation 
with curated book recommenda-
tions, fun activities, literacy games, 
random drawings, raffles, social 
interactions and more!

Promote your library’s brand with 
the many pre-packaged programs 
using popular themes and eas-
ily updated to reach your unique 
community! 

READsquared Connecting your 
Library and Community!

See what READsquared can do 
for you and request a demo today!
RequestDemo@READsquared.
com.

Unique Management 
Services
Booth #212

Unique Management Services, 
the worldwide leader in material 
recovery for libraries, now also 
provides inbound phone and live 
chat coverage for public libraries. 

Are you looking for solutions to:

• Hectic service desks?
• Distracted staff?
• Rushed interactions?
• Missed patron activity?
• Lengthy e-Media calls?
• Limited/no online support?
• Serve all generations?

Unique solves these problems 
with phone and chat coverage to 
keep patrons engaged and active 
and give library staff more time 
for in-house patrons and key job 
tasks.

Visit booth 212 or
librarycalls.com for 
more information.



Company Information
Company Name: _____________________________________________________________
Contact: ____________________________________  Title: _________________
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:    ________________________ E-mail: ____________________________________ 

Accounts Payable E-mail: ____________________________________
Ad Agency Information (if applicable)

Agency: ____________________________________ Contact: ________________________________ 
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________ 
 

Space Reservations
Display ad (1/4 page or larger):
Ad Size:_______________  Number of Issues:_______________ 4C?____________
Gross Amount:__________________ Agency Commission (if applicable):  ____________ 

Product Showcase:
Number of Placements:_____  Total Cost:_______________     Product New in 2020?:___________
Email Advertising Placements:
Days for placements:_______________ Position: _______________  Total Cost:_______________

Net Amount Due: ____________
Payment Method:   Bill Me Now              Bill Me Upon Publication                Credit Card 

Charge Information
Card type: Select Visa, Mastercard, American Express or Discover

Account #: ________________________________  

Expiration Date: ___________    CVV/CVC Code: ___________

Billing address zip code: ___________

___________________________________________
Signature

___________________________________________
Date

Cancellation Policy: 
Onsite issue advertisers can-
celling after January 1, 2020, 
will be billed for 50% of the 
total net cost. Advertisers can-
celling after February 1, 2020, 
will be billed for 100% of the 
total net cost.

Please return to 
Jenn Waters, CustomNEWS:

Fax: 240/844-6310
jwaters@showdailies.com

Questions? 240/401-6779

Advertising 
Insertion 

Order


	NEW PRODUCT SHOWCASE: 
	cool math facts along the way: 
	Company Name: 
	Contact: 
	Title: 
	Street: 
	City: 
	State: 
	Zip: 
	Phone: 
	Email: 
	Accounts Payable Email: 
	Agency: 
	Contact_2: 
	Street_2: 
	City_2: 
	State_2: 
	Zip_2: 
	Phone_2: 
	Email_2: 
	Ad Size: 
	Number of Issues: 
	4C: 
	Gross Amount: 
	Agency Commission if applicable: 
	Number of Placements: 
	Total Cost: 
	Product New in 2020: 
	Days for placements: 
	Position: 
	Total Cost_2: 
	Net Amount Due: 
	Account: 
	Expiration Date: 
	Date: 
	Check Box1: Off
	Check Box2: Off
	Check Box3: Off
	code: 
	Billing zip code: 


